CHAPTER 14: Other Types of Questions

1. Why do many cities and municipalities strive to host large sporting events (such as a world championships or the Olympics)?

Answer:
Many cities and municipalities strive to host large sporting events because of the potential gross profits. A major international competition can generate millions and even billions of dollars in economic activity and create thousands of jobs in construction, event support, and tourism. In addition, large events often leave behind world-class infrastructure and sports facilities that the citizens can enjoy long after the competition is over. An event of this magnitude has economic and societal repercussions that last for years.

2. What common mistake is made when estimating the financial impact of sport?

Answer:

One common mistake in estimating the financial impact of sport is failing to account for the transfer of funds from one form of discretionary spending to another. Typically, a household will have a set amount of available discretionary funds. The presence of a sports team or activity typically does not generate new spending in any market but rather represents a transfer of spending from one entertainment activity to another.

3. Match the following organizations with their corresponding definition/characteristic. Organizations can be matched with more than one answer.

	Organization
	Answer
	Definition/characteristic

	1. International Management Group
	E
	A) A government agency that attracts and recruits sporting teams, events, and tourists

	2. Florida Sports Foundation
	A
	B) A professional organization for sport management academicians

	3. International Sport Management Alliance
	B & D
	C) A sport governing body

	4. North American Society for Sport Management
	B
	D) Includes the European Association for Sport Management

	5. International Tennis Federation
	C
	E) One of the largest full-service sport management and marketing agencies


4. What types of jobs are available within a major league sports franchise?
Answer:
A major league sports franchise will usually have a chief executive or operating officer (CEO), a chief financial officer, a chief marketing officer, general counsel, and a general manager. Player personnel positions may include staff in medical support and training, coaching, player education and relations, video support, equipment and clubhouse, and stadium and facilities. Business operations usually include ticket sales, corporate sales, game experience, advertising, promotions, website management, community relations, media relations, database marketing, hospitality, and information technology staff.

5. What is likely to be the single biggest factor affecting the production and distribution of sport products in the future?
Answer: 

Rapidly changing technological advancements are likely to be the single biggest factor that will affect the production and distribution of sport products in the future. A significant amount of the marketing communication between sports organizations and consumers is conducted online. The Internet provides a source for immediate information updates as well as for selling tickets and merchandise. The speed of information makes most aspects of sport global in reach, transcending frontiers, languages, and political identity. The use of social networking sites such as Facebook and MySpace will break down barriers between athletes, teams, and consumers. Marketers will focus their efforts on creating relationships between the consumers and the sport product in order to differentiate themselves from competitors in a vast, cluttered marketplace. This goal will be accomplished through a progressive and calculated use of new technology.

